


 

A Note to the Reader 
 
This ebook is intended to give guidance on how to write 
successful sales copy.  No portion of this ebook may be reprinted 
or reproduced in any way without the author’s express written 
permission.  
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Introduction 
 
With over 40 years of writing copy for hundreds of clients and 
dozens of marketing campaigns, there are three strategies that 
have paid off big time – and that many marketers forget to do. I 
am here to make sure that you are not one of them.  
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Writing Secret #1 
BUILD A “BRIDGE OF BELIEFS”  

 
I want to tell you about a really powerful copy concept called The 
Bridge of Beliefs. It is a way to prepare prospects so that they are 
ready to believe your product claims even before you state them. I 
know that just seems impossible, but bear with me. 
 
There is something that your target market wants. And it usually 
comes down to one of two things: the pursuit of pleasure or the 
avoidance of pain. And you know your product can help them.  
 
So you want to persuade them to try your product and, in order to 
do that, you start out by building a Bridge of Beliefs.  
 
Here is how it works.  
 
If you start out with an incredibly bold claim about your product, 
without any backup, people might not believe you. A bold claim 
like … 
 

We make the best fudge in the world. 
 
Readers might not be ready to accept such a bold, unproven 
claim. There is no framework for plausibility. The world has too 
many great fudges. 
 
And now, they are starting to disbelieve everything you say.  
 
But by gradually building a Bridge of Beliefs, you help readers 
make logical and rational jumps to believing your product claims, 
even before you make them. 
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So this time, maybe you write something like … 
 

Most human beings on earth love chocolate.  
We particularly love rich, chewy fudge. 
Our pastry chefs have studied chocolate-making all over 
the world. 
And after many trials and testing, we can honestly say –  
 
We make the best fudge in the world, and we would like 
you to try it. 

 
What chocolate lover could resist that? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
If you need help planning marketing strategy or writing copy that 
exudes authority, just call me today at 917-670-3554 or email 
Claire@clairestoddard.com for a free, no-obligation chat about 
your marketing challenges and how I can help you.  
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Writing Secret #2 
HACK INTO THE HEAD OF YOUR TARGET MARKET 
AND SHOW THEM – IN THE VERY FIRST SENTENCE – 
THAT YOU UNDERSTAND THEIR PAIN 
 
Take a look at a few websites. How many start out telling the 
reader what THEY do?  
 
Look at some of your own sales letters. Do you begin and end 
with all the actions YOU are going to take?  
 
OR, do you start out by demonstrating that you understand the 
problem your prospects want to solve?  
 
If you don’t, you may lose them before they ever get to the 
second paragraph.  
 
One of the things that I like to do is begin my sales copy with a 
question that goes right to the problem my target market is 
experiencing. For instance …  
 

● Do your valves malfunction in subzero weather? 
● What is the cost of making poor hiring decisions? 
● Have you tried every diet in the world and still can’t 

lose weight? 
 
Then build a Bridge of Beliefs until you are sure that your readers 
are ready to accept your product claims. Now you are ready to 
make your offer and they are ready to accept it.  
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For a FREE, no-obligation cost estimate on copywriting for your 
next project, call me at 917-670-3554 or email 
Claire@clairestoddardcom today.  No obligation. 
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Writing Secret #3 
TELL A STORY 
 

“Before we move on to serious business,  
let me tell you a story …” 

Could you possibly not read the rest of the paragraph?  
 
Most people love to read stories. It is part of our nature going 
back to a time when the entire village sat around a fire listening to 
stories told by the camp elders. The truth is we respond strongly 
to stories because the human brain evolved that way.  
 
Telling real-life stories about how you began your company, your 
own experience with your product, and funny anecdotes about 
how you achieved the success you have today, grabs readers 
intellectually and emotionally and creates a bond between you 
and your prospective customer.  

 
A story is not just an ad. It tells readers who you are and why they 
should care.  
 
 
So … when you want to tell your story and take the sales 
performance of your landing pages … squeeze pages … emails 
… sales letters … ads … websites … videos … content marketing 
… and other online and offline promotions to the next level … just 
call me at 917-670-3554 or email me the details to 
Claire@Clairestoddard.com for a free estimate on your 
copywriting project today. No obligation, of course. 
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Prior to becoming an independent sales and internet copywriter, 
Claire was Senior Vice President of Marketing and 
Communications for Drake Beam Morin, one of the leading global 
consulting firms in the world. She has worked as an events 
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Process Automation.  

She credits her initial training in sales copywriting to her early 
career days at ABC-TV where she was Manager of Sales 
Promotion and wrote pretty much anything to sell time on the air.  
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