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A Note to the Reader 
 
This ebook is intended to give guidance on how to write 
successful sales copy.  No portion of this ebook may be reprinted 
or reproduced in any way without the author’s express written 
permission.  
 
© 2019 Claire Stoddard International LLC, All rights reserved. 
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Introduction 
 
If you have trouble writing emails or sales letters, or find you have 
trouble expressing yourself, you’re not alone!  
 
Depending on what you do, you may be able to get away with not 
knowing how to write a simple letter or email. After all, people will 
probably be able to figure out what you mean. 
 
But if you are a business owner or corporate executive, the ability 
to produce effective communications to your prospects and 
customers, as well as employees, is mandatory to success.  
 
Most of the people we work with don’t like to write. Others just 
don’t have the time. If either of those are you, we have great 
news. It’s not as hard as you might think. The trend today is to 
write naturally and conversationally, just as you would in a letter 
to a friend. The trick is, you still have to be clear, crisp, and 
compelling for the business community.  
 
That’s the purpose of this checklist: to give you sure-fire, proven 
tips that will bring your readers closer to a specific action – one 
that will produce personal and professional gain for both of you. 
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32 Great Clues to Successful 
Copywriting 
 
Educate, Inform, and – Most of All – Persuade Prospects that 
You Have the BEST Solution  
 

1. Keep answering the question: What problems do we solve? 
Remember – writing about products is boring; writing about 
problems grabs attention 

2. Provide fresh, unique content regularly: FAQs, tips, how to’s, 
product instructions 

3. Directly address the different things people ask about your 
product and provide additional clues to their problems 

4. Speak directly to the reader – use the word ‘you’ 
5. Create informational content that gently puts readers in the 

right frame of mind to make a purchase 
6. List customer objections that need to be overcome – and 

answer them 
7. Address every reason someone might get cold feet at the 

last moment 
8. Draw a word picture of readers’ magical future – if only they 

had your product 
9. Create persuasive service and product pages – don’t just 

describe your product, rather persuade readers to buy NOW 
10. Consider offering a guarantee 
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Write Conversationally 

11. Write conversationally to build trust – let readers know 
there are humans behind the copy 

12. Make sure your copy reflects the right tone of ‘voice’. If 
you were talking on the phone, would you sound the same? 

13. Consider telling your own story and why you so believe in 
your product  

14. Have the courage of your convictions – write with 
confidence  

15. Don’t try to be everything to everybody. Know who you 
are, what you do, and who you do it for 

16. Avoid the passive tense 
 
 
Craft Clear, Concise Pages  

17. Be clear. Be specific. Be bold. 
18. Don’t try to be clever or creative. Avoid jargon – use 

familiar words 
19. Plan your content at least one – two months in advance. 

That way you won’t make last-minute mistakes 
20. Make contact information clear and bold 
21. The ‘about page’ should include something about your 

company … your history … your products ... maybe 
something about your leadership staff 

22. Make your copy is crystal clear on what you do and who 
you serve 

23. Include social media icons, but don’t include profiles you 
haven’t updated recently 

24. Make sure spelling and capitalization are consistent 
25. Remove too many exclamation marks because when 

many things are important, nothing is important 
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Figure Readers are in a Hurry (on average visitors read about 
28% of the copy) 

26. Remember – there are only two things your target market 
cares about: 1) Do you have what I’m looking for? 2) Can I 
find it easily?  

27. Put the most important information first 
28. Write for scanners: create headlines and subheads.  
29. Shorten your text: short paragraphs, short sentences 
30. Skip unnecessary words 
31. Once you have written a first draft, reduce word count by 

half – simplify text, kill redundant sentences, slaughter 
excess words until you get your message across in as few 
words as possible 

 
Finally 

32. View your copy through your customers’ eyes. Are 
customer benefits upfront and personal? Have you 
overcome objections? Is there a call to action on every 
page?  

 
 
 
 
 
 
 

 
For a FREE, no-obligation cost estimate on copywriting for your 
next project, call me at (917) 670-3554 or email 
Claire@ClaireStoddard.com today. No obligation. 
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About the Author 

 
Claire Stoddard is a Sales and 
Internet Copywriter, and 
Marketing Strategist.  

She has written copy for over 
hundreds of clients, including 
BusinessWeek Magazine, 
ABC Television, CPR Institute, 
Versa Products Company, 

Drake Beam Morin, The Albert Baker Fund, TGI Office 
Automation, Accurate Information Services, Outsourcing Institute, 
Institute for Robotic Process Automation, and Long-Term Living 
Association.  

Claire is the author of over 100 articles, white papers, webinars, 
and teleseminars including Milestones Along the Sales Pipeline, 
Stay True to Your Personal Brand, How Disney, Starbucks, and 
Apple Juiced Up Their Brands, and Are You Floating or Diving 
Deep?  

Claire writes landing pages, high-end content, websites, email 
blasts, selling sheets, online profiles, blogs, proposals, event 
materials, and other marketing materials needed to sell products 
and services.  

She also consults with clients on marketing strategy and tactical 
marketing and communications plans.  
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Prior to becoming an independent sales and internet copywriter, 
Claire was Senior Vice President of Marketing and 
Communications for Drake Beam Morin, one of the leading global 
consulting firms in the world. She has worked as an events 
planner for BusinessWeek Magazine and Institute for Robotic 
Process Automation.  

She credits her initial training in sales copywriting to her early 
career days at ABC-TV where she was Manager of Sales 
Promotion and wrote pretty much anything to sell time on the air.  
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